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Case Studies

Los Angeles Times Magazine
Bringing the next evolution in marketing to one of
the most successtul print publications in history

With a readership of 1.2 million, the Los Angeles Times Magazine
has been capturing the essence of the vibrant, diverse culture
that defines L.A. Until recently, the magazine shared its home

on the web with its century old parent newspaper. But now, the
online magazine is reaching out to a newer audience online. So,
how does an established magazine with web and print readers
and a voluminous backlog of compelling content translate into
the new era of digital media? There’s a one word answer for that:
evolve.

Results

To help the Los Angeles Times Magazine survive and thrive

in atime when nearly all the rules of media and marketing

have changed, we've partnered with their creative team and
launched an aggressive social media campaign. As social media
consultants, we are helping by taking this monthly regional
magazine and keeping the flow of traffic active during the weeks
between the publications of the monthly issues. Since we kicked
off our campaign, we've seen fast paced, steady growth in traffic
and social media followers and fans. As the online readership
continues to grow, we're very proud to play a significant role in
keeping them competitive nationwide.

Twitter Followers

Go Green Mobile Shredding

An internet marketing kick start for a green startup

When we first shook hands with the folks at Go Green Mobile
Shredding, they were an exciting new company bursting with
promise. But when it came to branding, marketing and web
presence, they had barely set foot on square one. We were thrilled at
the opportunity to work alongside Go Green and help support them

as they took their first strides towards building a compelling and
memorable brand from scratch to support their burgeoning business.

We put together a cohesive and comprehensive plan of attack for

Go Green that encompassed both their online and offline marketing
strategy. We designed and built a search optimized website, launched
a search engine marketing campaign (including video marketing) and
even designed the logos on their trucks and stationery.

Results

Looking at the numbers, it's hard not to be impressed by the
effectiveness of the full service internet marketing package. Go Green
now has the #1 spot on the search engine results pages for nearly
every single one of the targeted key phrases. In fact, the website alone
has been a consistent source of hot leads with our Internet marketing
efforts yielding about 60 percent of their business. No wonder Go
Green describes their experience with us as “remarkable!”
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RS Plastic
High-end branding for a high profile plastic surgeon

Cosmetic surgery is one of the most competitive markets in the
Dallas/Ft. Worth area, and Dr. Robert Schwartz has done an
impressive job of becoming one of the most recognized and trusted
names in plastic surgery. It goes without saying that Dr. Schwartz

is a busy guy, and while his reputation and presence continued to
grow, his practice had not focused on creating a consistent universal
brand that could portray the breadth of his work and withstand the
rigorous attention to detail that he applies to everything he does.
This job, however, was a perfect fit for what we do.

Results

We created a beautiful website to showcase his plastic surgery
work and to drive leads to his office (24-hours a day). We've

also adapted the tone, logo and overall look and feel from the
website and aggressively applied the brand across the board

so that his Facebook, Twitter and other social networking hubs
are unmistakably his. Along with the website and social media
campaign, we also launched a high profile video marketing
campaign to supplement our comprehensive search engine
marketing efforts. Both Dr. Schwartz and the Firm Media team are
very excited about the products that we created and we're looking
forward to seeing outstanding results.

Search Engine Ranking
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PanchoVilla’s
Helping the Internet experience come alive

Pancho Villa's has quite the cult following here in Southern California
thanks to their legendary ability to make a night out seem like a party
and an actual party seem like a veritable holiday. And therein lies the
problem: how do you translate this massive word-of-mouth buzz onto
the Internet so that it accurately evokes the vitality that embodies this
truly unique restaurant?

Taking Pancho Villa’s web presence—which was at the time
outranked on Google by its namesake and an unaffiliated restaurant
in a different time zone—and transforming it into an all-singing,
all-dancing Internet experience that lived up to its reputation was a
challenge. But we were up forit.

Results

Our professionally produced videos brought the restaurant to life
online, by capturing the energy and richness of Pancho Villa's
atmosphere and menu in a way that can’t be done with mere text.

We also helped Pancho Villa's leverage their great word of mouth
marketing, from the real world to online, by getting them ranked high
in the search engine results. Thanks to our Internet marketing efforts,
Pancho Villa's website doubled its traffic in just one month and
continues to garner more and more visitors.
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Meet Our Team

Project Coordinator SEO/SEM specialist Developer

l l

Firm Media consists of a highly versatile group
of talented individuals brought together by
our penchant for creating refreshingly high
quality, substance-rich web solutions for our
customers.

We take great pride in the unique ways our team produces websites

that elevate the appearance and grow your brand through smart,
honest internet marketing.

Video Director Photographer

) Internet Marketing
Content Writer Designer Social Networking Coordinator Editor Consultant
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Understanding

We want to make sure that you have a strong understanding of
how crucial web design and internet marketing are to meeting and
exceeding your business goals.

Planning

Every step of our full service internet marketing package is dictated
by a carefully constructed strategy. We work closely with you and
your staff to create a realistic plan for your website that plays to the
strengths of your current message while also accounting for potential
weaknesses. We begin each project with a shared vision, so that you
know exactly what to expect and we know exactly how to deliver.

Communication

Throughout our entire process, you will be paired with a marketing
consultant who will be your liaison between our designers,
programmers and technicians. Our consultants are extremely well-
versed in the critical aspects of web design and internet marketing
and will be your guide as your internet marketing campaign is brought
to life. We incorporate your input in productive ways during every

step along the way so that you can make the best decisions for your
company and your website.



FAQs

Does search engine optimization really work?

Yes, Search Engine Optimization does work. If done properly, it can
help drive more traffic to your website. Search Engine Optimization is
acomponent of Search Engine Marketing and if executed effectively,
itwillimprove your website’s visibility to search engines.

What are directories? Why do | want to be in one?
Directories, one aspect of Search Engine Marketing, are web-based
applications that catalogue websites by subject and then publish lists
of sites based on perceived categories. Directories are maintained by
editors who add and remove links based on policies particular to that
directory.

What is link building? Why do | need to do this?

Link building is the process of having quality websites direct users to
your website. We can help you attract quality links by designing your
site in a manner that is thoughtful and purposeful. Link building is
an important part of Search Engine Marketing; however, be weary
of “link farming,” which is the practice of linking your website to
third-party sites that present little or no value to the viewer. While
this practice can be rampant, itis frowned upon by search engine
administrations.

How do | get to #1 in a top search engine?

(Google, Yahoo!, Bing)

There is no guarantee that anyone will get the #1 spotin a search
engine; and be weary of anyone who promises you that they can get
you there.

There are certain practices that Firm Media can implement to help
your website gain visibility. These practices include:

v doing Search Engine Optimization

v listing your website in quality directories
v using quality inbound linking

v creatingand maintaining a blog

v regularly adding articles to your website
v utilizing internet videos

Thanks to Universal Search, doing all of these properly
will help you obtain the best possible ranking.

Search Engine Optimization
Isacomponent of

Search Engine Marketing
and if executed effectively,
will improve your website’s

visibility to search engines.

We can help you attract
quality links by designing your
siteinamannerthatis

thoughtful and purposeful.
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Real People. Real Results.

909.979.2010
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